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*Business / Management /
Marketing & Technology

This plan of study should serve as a guide, along with other career planning materials, as you continue your career path. Courses listed within
this plan are only recommended coursework and should be individualized to meet each learner’s educational and career goals. All plans must meet high
school graduation requirements as well as college entrance requirements.

9™ Grade 10™ Grade 11" Grade 12" Grade
English 9 English 10 English 11 English 12
"© | Algebra | ** Geometry Algebra Il Math Credit
© | Biology Chemistry or Physics Civics/Econ Science Credit
=£= | US History/Geography World History/Geography Career and Technical Education Options
3 PE/Health**** Fine Arts/Music/Visual/ Marketing Sales & Services —52.1999
Performing/and Applied

i = Arts (01) Marketing
_9 World Language *** World Language *** (02) Entrepreneurship
=

2 Proprietary Programs Community College College/University
& % U Marketing Management U Retail Management O Marketing
0 ¢ | Q Fashion Merchandising U Marketing U Merchandising
00- 8 U International Marketing U Entrepreneurship O Public Relations

0 U Customer Service O Management Information Systems

0
E Work Based Learning Marketing a Small Business
& .| Leadership/ Teamwork (DECA) Insurance Licensing
& 5! Internship/Mentoring Real Estate Licensing
E ‘=, Job-Shadowing (Purchasing Agent) Web Page Design
= S Entrepreneurial Training Adobe lllustrator
D
S For more information www.michigan.gov/octp

~**Could be completed in 8" grade
=|f not completed at the 3"-8" grade level
***Could be completed in the 11" or 12" grade to provide electives.
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